















































- MAKE IT
HAPPEN

Strategies and Resources to Help
You Move Literacy Outdoors

Inspired and Ready
to Get Started?

Remember, there are lots of ways to move literacy
outdoors depending on your setting, opportunities,
and energy. One third-grade teacher observed: “At
its best, moving literacy outside can involve mean-
Figure -1 ingful integration with nature and place, but at the

very least, just bringing a book outside—that’s amazing! You can’t go wrong.” Whatever you

are ready for, here is a quick-start list of possible strategies and resources to help you launch
your efforts.
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Administrative support

Administrators who understand your goals
can be your biggest allies. Before meeting
with your principal, consider which curricu-
lar and social goals moving outside will help
your students achieve. These might include:

» Literacy goals such as practicing
skills (word gardens, paths)

» Writing for an audience (Story-
Walks®, signage)

» Exploring genres (poetry based
on senses, signage, StoryWalks®)

Figure 7-2
» Independent reading and read-

alouds to develop stamina and
support enjoyment (themed backpacks)

» Social goals of partnerships in designing and completing tasks

» Applying concepts of literacy beyond the classroom.

In addition to your literacy goals, you may find that your administrator has some sugges-
tions as well as ways to connect with other school initiatives. One special educator shared
that her principal pointed her to a dedicated state grant for special educators to use in
their curriculum.

Funding and
potential donors

We often face limited budgets for materi-
als. Teachers have reached out successfully
to school- and community-based sources to
support their outdoor literacy goals. You’ll
want to be sure that possible donors are
aware of the connections to literacy and
outdoor learning. Here are some teacher
tried-and-true suggestions; approaching
several sources might get you closer to
what you need or want. Be sure to include
how many students will be included, and
that some of the funding will go to the
materials and hardware that will support Figure 7-3
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many years of literacy experiences. They might want your assurance that their donations

will be acknowledged in some way, and of course, writing thank-you notes serves several
literacy goals.

>

>

>

Local hardware and lumber stores
Chain hardware and lumber stores

Programs like DonorsChoose, GoFundMe, or other school-approved fundraising
programs

Parent-teacher organizations or associations

Partner with a technical high school; one school built the structures for Story-
Walks®, another built a wooden shed to store supplies

Search online for grants from organizations like KidsGardening, Green School-
yards America, and others supporting outdoor and nature learning. You may
also find that literacy organizations will be interested in supporting your
outdoor moves.

Partnerships

Figure 7-4

Many teachers have formed partnerships with local organizations and businesses:

» City and town departments of parks and recreation have experience with chil-

dren interacting with the outdoors and with creating and maintaining trails.
They are often interested in connecting with school populations.
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» Conservation groups and departments and nature centers often have a goal of
developing conservation awareness in young citizens. Together, you might create
a project that will serve both your goals and theirs.

One conservation group in Traverse City, Michigan, partnered with students to
create signage to inform and help protect a watershed.

A conservation group in rural Vermont partnered with a local library to spon-
sor seasonal story hikes.

A conservation group in a small city worked with elementary students to de-
velop a tree nursery on the school grounds; the students wrote letters reaching
out to possible eventual recipients of the saplings.

» Museums and historical societies

Many museums adapted their exhibits for outdoor display during the re-
cent pandemic. Whether indoors or out, museums offer strong models of
interpretive signage. A curator may be tapped as an expert for your signage
designers.

» Libraries

Many libraries partner with schools already; librarians may visit classes to pro-
mote summer reading programs or notify students about ongoing story hours,
reading clubs, and new books. Librarians are all about developing literacy
stamina and habits in school populations and beyond.

When a library was closed during the pandemic, a wall of windows offered
passersby a story experience; pages of a picture book were posted for a
walk-along read. Your class might create an illustrated story or work of nonfic-
tion for such a display at a partnering library.

Many libraries are developing a bank of StoryWalk” titles for loan; explore
these to see whether any of them would appeal to your class and meet your
curricular needs.

» Stores and other businesses

In addition to considering a request for donated
materials (think paper, cardstock, paint, and
other tools you’ll need for culminating work),
ask about how these partners use literacy in
their settings and what expert advice they
might share. What might they have to offer
your students in terms of signage design? How
do they attract attention? Convey information
to a busy reader?
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Could this business be a site for a StoryWalk"? Fifth graders loved their own
idea about posting a Lois Ehlert book, Growing Vegetable Soup, on display in
the produce section of a local store. They also were eager to talk with airport
officials about books on the walls for those waiting for their flights to be called
at their gate.

Brainstorm with your students about local settings they visit and what would
be authentic and entertaining reading. Depending on your students’ age,
you might either challenge them to write a proposal to a specific business or
tackle this communication yourself, with a suggestion for a partner-driven
story experience. Your students might suggest an appropriate book or write
one themselves.
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